
of WFXH-AM-FM Hilton Head Island, S.C.
W. Lee Simmons owns WLOW(FM)
Bluffton, S.C. Seller also owns
WIAO(AM) Ironton, Ohio, which is being
sold to Adventure Communications
(see below). WMLV has easy listening
format on 107.1 mhz with 3 kw and
antenna 125 ft.

KXXS(FM) Toppenish, Wash. 0

Purchased by T&J Broadcasting Inc.
(Thomas Ingstad, president/100%
shareholder) from TAD Broadcasting
Inc. for $30,000. Buyer owns
KLTA(FM) Breckenridge, Minn., and
KfT(AM)-KATS(FM) Yakima, Wash.
Ingstad owns KKAO(FM)/KEAG(FM)
Anchorage; KXIC(AM)-KKRO(FM) Iowa
City, la., and KIMM(AM)-KFXS(FM) Rapid
City and KSOO(AM)-KMXC-FM Sioux
Falls, both South Dakota. Seller
owns KYXE(AM) Yakima, Wash. KXXS
has hot country format on 92.9 mhz
with 17 kw and antenna 843 ft. Filed
Jan. 9 (BALH950109G1).

KFBK(AM)-KGBY~FM sacramento
and KHYL(FM) Auburn, both call­
tom. 0 Transfer of control of Chan­
cellor Communications Sacramento
Ucensee Inc. from HM2JHMO sacra­
mento Partnership to Chancellor
Broadcasting Co., a wholly owned
subsidiary of Chancellor Holdings
Corp., controlled by Steven Dlnetz.
KFBK has newsIIaIk format on 1530 khz
with 50 kw. KGBY-FM has AC format on
92.5 mhz with 50 kw and antenna 499
ft. KHYL has religiousltalk format on
740 khz with 10 kw. Filed Jan. 3
(BTC950103GH; BTCH950103GI;
BTCH950103GJ). •

December 27, 1994

chased by Simmons Broadcasting Co.
(W. Lee Simmons, president; David
Simmons. VPI1 00% stockholder) from
Spearmar Communications Inc.,
debtor-in-possession (Gene McCoy,
president/sole shareholder) for
$200,000. Buyer owns WFXN(FM) Mil­
ton, W.Va., and 48% interest in New
Adventure Communications, licensee

..=w.'JIf.- .
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WHAI-lV
BrIdgeport, Connecticut

to
WI Bridgeport, Inc.

a subsidiary of ValueVision International, Inc.

Brldgeways
Communications COrp.

The undersigned Initiated thiS tranSGctlon on behalf of the seller.

has completed the SGle of the assets of

TfIII H..... Pr••Id.. TNd H......... Vh»I'rI.t•••
325 Garden Rd., Palm Beach, FL 33480 P.O. Box 43263, Cincinnati, OH 45243-0263

(407) 863-8995 (513) 271·5400

...-- '...... TaIII
....m-'i .

...... TaIII Commerci8I VHF TV 559
Commerci8I AM ·'~i 4,913 Commercial UHF TV 601

~;'("Commercial FM :,- 5,109 Educational VHF TV 123
Eclucationat FM 1,733 Educational UHF TV 240
ToIIIIRIIdIo 11,151 Total TV 1,523
VHFLPTV 530
UHFLPTV 1,047 CIILI

T.... LPTV 1,577 Total systems 11,217

FM tI'a18I8tors & boosters 2,281 Total subscribers 60,495,090

VHF translators 2,226 Homes passed 91,250,000

UHF 1ranIIators 2,483 Cable penetration· 66.3%

T"'1'NMJIIIrn I,f7O
'a-ion TV houllllholll lIIIIvWM 0195.4 m-on.
sawc.: NIeIMn. NeT" and FCC

cipal, McCoy, is general partner of
licensees of WPMW(FM) Mullens and
WXVA-AM-FM Charles Town, both
West Virginia; WGMO(FM) Rehobeth
Beach, Del.. and WEEL(FM) Shady­
side, Ohio. WIRO has oldies format on
1230 khz with 1 kw.

WMLV(FM) Ironton, Ohio 0 Pur-
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"We can't get a IuJrrdle on it!"

the commission is now considering
a change of the definition.

NEW YORK

' ..... theJuice
Although Court TV is not releasing
Nielsen ratings data for its coverage
of the 0.1. Simpson trial. industry
sources say the network scored an
average 3 rating (484,000 house­
holds) for its trial coverage aired
noon to 8 p.m. on Jan. 23-26. By
comparison, Court TV weekday rat­
ings for December 1994 averaged a
.3 rating.

,..••1
Multimedia this week is expected to
announce a number of new develop­
ments at its fledgling cable net­
work, The Talk: Channel. including
a possible name change for the net­
work to "News-Talk: Television."

LAS VEGAS

WASHINGTON

FundralsllW ftenzy
Senate Commerce Committee Chairman Larry Pressler (A-S.D.) is
cashing in on his new position. Telecommunications lobbyists say
Pressler is building his campaign war chest for 1996, when his term is
up. Since the November election, which resulted in his chairmanship,
Pressler has been "leaning heaVily" on the telecom industries for finan­
cial support. Only weeks after the election, a Pressler fundraiser drew a
record crowd with more than 200 lobbyists paying $1.000 each to attend
the event. But last week industry representatives and executives were
asked to give $2,500 each to attend a breakfast for Pressler sponsored
by the National Cable TeleVision Association at a hotel in Washington.
Another fundraiser already is slated for Feb. 15. Pressler may be wor­
ried about his re-election bid. The South Dakota press already has
begun speculating that Democratic Congressman Tim Johnson will
challenge the senator. Johnson's office said the congressman has made
no decision about running for the Senate. __

.,........ benchmark
Small cable systems will not face
benchmark rate regulation if they
already have reached an agreement
with their local franchise authority.
say FCC sources. Under the new
policy, proposed by the Cable
Telecommunications Association.
the FCC would not require a small
cable operator to lower rates to
meet current regulations, even if a
subscriber files a complaint. Under
the FCC's current rules, small sys­
tems are defined as those with less
than 1,000 subscribers. However,

I.onI shot
Among unconfinned reports out of
NATPE is that, in extremis, the Fox
station group could go to a consor­
tium headed by Barry Diller. He, of
course, is an original Fox hand, and
still has an eye on building a media
empire.

Colorful creature
Muller Media is considering col­
orizing some of the classic Godzilla
films from the 1950s and '60s,
which the company has just re­
released in syndication after a
three-year-plus rest period. "We
were approached by one of the net­
works about colorizing the films,"
said Muller Media President Robert
Muller. "We have to work out the
economics to see if it makes sense."

....... by broadcasting live from
the courthouse and providing fre­
quent news updates on the pro­
ceedings. CBS is broadcasting live,
gavel-to-gavel coverage each week­
day beginning at noon for the dura­
tion of the trial. CBS also has hourly
updates at :31 past the hour,
evening recaps, and a 14-minute
summary of the day's events at 8:30
p.m. ET. ABC News Aadio broad­
casts the opening statements live,
and also provides news updates
three times hourly, daily summary
news reports and news analysis.
ABC also has produced the O.J.
Simpson Audio Ubrary, which offers
audio clips from the trial for users of
America Online. Court TV also pro­
vides ABC with a live audio feed.
Pee ca..,,......... Hundt last
week again called for hooking up
the nation's public scho.ols to the
Internet and other computer net­
works. In a speech at a computer
marketing convention, he suggest­
ed several ways that goal might be
accomplished: "We could use the
revenues from the sale of spectrum
in our current auctions. We could
develop tax schemes. We could
use the consumer productiVity divi­
dend from the local exchange com­
pany price cap system."

....... JatJ .......'. global
TV production and distribution ven­
ture, Solomon International Enter­
prises, has secured $75 million of
equity investment from Warburg,
Pincus Ventures. Proceeds will
likely finance SIE cable, pay TV
and production projects in Asia and
Latin America.

.....1= 'line" CMIe Jan 30 1995
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have not been sold to a network. are
Vista Clara and Nick Devlin. The for.
mer stars Lea Thompson as a Wash.
ington lawyer. Nick Devlin is an
action hour about a widowed private
investigator in Miami trying to raise
two children and handle the dangers
of the job.

In addition, Kushner-Locke has a
six-episode commitment from CBS
for a series starring football player­
turned-commentator Howie Long. •

8:
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So-so bowl stili super for ABC
Although it was not one of the top-rated Super Bowls, ABC's presentation
of the annual gridiron matchup gave the network its highest-rated week­
long rating since 1988, when it aired the winter Olympics from Calgary.

The game averaged a 41.3 rating and 62 share at 7-10:30 p.m. (inclUd­
ing the postgame show). For the night of Sunday, Jan. 29, ABC pulled in
a 35.9/54, followed by CBS's 10.6/16, NBC's 5.9/9 and Fox's 5.818. For
the week of Jan. 23-29, ABC was first with a 15.7/25 average, followed by
NBC's 11.3/18, CBS's 9.9/16 and Fox's 7.4/11.

This year's Super Bowl was down from last year's contest, which fea­
tured the Dallas Cowboys and Buffalo Bills (45.5/66), and will rank 21st
among the past 23 Super Bowls.

The post-Super Bowl time slot, usually used by the network to launch a
new show, proved a moderate success for ABC. Choosing to launch
Extreme in the valuable lead-out slot. ABC's new action hour pulled in a
14.2125 in the hour following the game, finishing number one in its time slot.

The game added two-tenths of a rating point to ABC's season-to-date
totals. Through last Tuesday night, ABC was averaging a 12.2120. fol­
lowed by NBC with an 11.5/19. CBS was third with an 11.4/19 and Fox
was fourth with a 7.8/12. Among adults 18-49, ABC and NBC remained in
first and second with a 7.5 and 6.8, respectively. but Fox was third with' a
5.5 and CBS was fourth with a 5.4. -sc

investigator. Journal American takes
place at a major urban newspaper;
The Chip is about a CIA investigator
who has a computer chip implanted
in his brain that allows him to
become an instant expert in any field.

Kushner-Locke is producing The
Clancys for NBC. The one-hour fam­
ily dramatic series is set in New Eng­
land and features a small-town judge
raising four children.

The remaining two projects, which

By Meredith Amdur

By Steve Cae

cox Communications has taken
a 10% stake in the BBC World­
wide-Pearson joint venture,

European Channel Management.
The consortium recently launched

two news cable/satellite channels,
BBC World (news) and BBC Prime
(entertainment) in Europe. The ad­
supported BBC World is expected to
reach 16 million European homes by
the end of the year. The 24-hour news
service launched in the U.S. last
week on selected cable services.
although this venture is currently
unconnected with the Cox invest­
ment. According to reports in Lon­
don. Cox will invest $7.7 million in
the two servic.es. Cox already is part­
nered with the BBC and Pearson as a
minority owner in UK satellite chan­
nels UK Gold and UK Living.

The move is the latest in a stream
of programing investments during the
past few years as Cox attempts to
diversify its portfolio to cable pro­
gram networks. Last year. Cox took
a 50% share in a Pan-American
women's cable channel. GEMS TV.•

Kushner-Locke has plethora of pilots

Cox buys
intoBBC

Kushner-Locke is producing its
. most ambitious pilot slate ever,

with eight hours of projects for
the Big Three networks, including
pilots with former NFL star Howie
Long and actress Lea Thompson.

For CBS, the company is produc­
ing Sidelined, a one-hour dramatic
comedy about two mismatched
process servers; The Trade, an action
hour about a bodyguard for the rich
and famous, and Three Sides to the
Story, an hour series about a journal­
ist covering a story from three differ­
ent perspectives.

The company is producing two
dramatic hours for ABC, one set in a
newspaper and the other about a CIA

32
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63. Models Inc.

79. NBC 5und8y NItIIt
MovIe-DIana: Her True
Story 5.9/9

32. World ProfessIonal
FIpre SIudInI
Champ!onelllp

19. World p.....I~i
fl&\lre SIudInI
Ch..............

56. Best of Country 7.6/13

39.60 Minutes: 25th
Anniversary 10.2/15

29. Dr. QuInn Medicine
Woman 11.5/20

53. lIoys Ale I8ck 7.9/14

46. FIve Mrs. Buch 8.4/14

28. Walker, Tex_ Ranier
11.6/20

32. CBS Sunday Movie­
The Man Upstairs 11.0/17

74. Double Rush

57. Women/Hou..

59. Hearts Afire

66. Love II War 6.8/10

59. Northern Exposure
7.3/12

16.9/297.20/20

1. SUper Bowl XXIX-5an
Francisco 4gers va. San
DIeIO C...... 41.3/62

21. F...., Matt.. 12.5/22

21. Boy Meets WId 12.5/21
32. Step By Step 11.0/18
35......w/Mr. C 10.7/17

84. The Real Frankenstein
4.6/8

DAY
8:00
8:30
9:00
9:30

10:00
10:30

AY
8:00

8:30 f---------i
9:00

80. The NFL at 75 5.3/89:301-- "'""'1

10:00
10:30

SUNDAY
7:00
7:30
8:00
8:30
9:00
9:30

10:00 h2.:i.......tOiiiiiiii.....lhowiOW2.244..77':/i'33919

10:30 15. Extreme 14.2/25

SA AY
8:00
8:301-- ---1
9:00
9:30

10:001-----------1

10:30
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History, ScI-FI top wish lists
Twenty-nine percent of cable
system operators say they are
most interested in adding The
History Channel to their system,
on expanded basic, a tier or a la
carte, by the end of 1995, aecord­
ing to a survey by Syosset, N.Y.­
based Beta Research Corp.

The 24-hour history channel
from A&E Networks drew the
greatest interest from cable
system operators, followed
closely by the Sci-Fi Channel
(see chart below).

Retransmission consent
channels ranked highest
among the new networks that
cable system operators added
to their systems in 1994.
Among the networks most fre­
quently cited: fX (26%); ESPN2
(22%); America's Talking
(15%); TV Food Network (9%);
The Cartoon Network and The
Learning Channel (7% each);
Court TV and Turner Classic
Movies (6% each), and Sci-Fi
Channel (5%).

The SUNey of more than 150
cable system operators, con­
ducted in December 1994,
found that 70% of the operators
either have channel capacity or
will have capacity by the end of
1995 to accommodate new ser­

vices. Of those with channel capacity, the average operator had six or
seven channels to carry new services. At least 80% of the operators were
from systems with 10,000 or more basic subscribers and at least 400/0
were from systems with 30,000 or more basic subs. __

By Dnid Tobenkln

Fledgling network also
unveils kids show

The WB Network last week be­
gan offering its affiliates a
satellite feed of Tribune Broad­

casting station KTLA(TV) Los Ange­
les's gavel-to-gavel coverage of the
O.J. Simpson trial.

It also announced a new show for
its Saturday morning kids block,
which launches in the fall.

WB signed an agreement with
KTLA, one of Tribune's six WB-affili­
ated stations, under which all WB
affiliates beginning last Thesday could
receive KTLA'S Simpson coverage.

Stations are required to pay a one­
time $300 authorization fee to the
satellite provider and to give WB one
30-second promotional spot during
Simpson coverage for every seven
spots they retain.

The coverage could prove a boon
in attracting viewers to the stations
affiliated with WB.

"This was an example of seeing an
opportunity and capitalizing on it,"
says WB spokesman Jim Yaeger,
adding that there currently are no
other plans for news programing
from the network or similar news or
information feeds from other WB
affiliates.

Yaeger at press time said he was
not sure how many of WB's affiliates
had signed up for the feed, which will
last as long as KTLA covers the trial.

Trial coverage has sent the sta­
tion's ratings soaring, especially after
competitors in the market ceased
gavel-to-gavel coverage.

The WB Network's new children's
show, Earthworm Jim, is a weekly
animated show based on Sega's pop­
ular video game of the same name.
MCA Universal Cartoon Studios will
produce the show.

The project is the first announced
for the Kids' WB children's block
that will not be produced by Warner
Bros. Animation or Amblin TV. •

WI feeds OJ.
to IfIIiItes
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Following are the top five .., CIbIe....,.....
numbel' of houeehoIds tunicII In. Scuclrt: ClIItlIe

1. Movie:~ Ventura"""
2. Movie: 'Net'l Lampoon's \1\
3. Movie: 'Extreme JusIit:e'
4. Movie: 'Robin Hood: M«t in 1W*'
5. Movie: 'The Dangerow'

T.a6Ie~.:........,..,',c,,, ..,•. ;f.:,, .
. ,.'. ,'c,"',,,," ,.;

FoIIowfIlg are the top 15...ClIII*pNlgNn " ........~ ."Iilt_
holdItunlngln.n.~rIIIIngrIare c1thetDllfhou." ,.a*t
I'MCheI. The U.S.1'IIInGa are petC8f"" 01 ..95.4 rtaIn houIIIIaIda..TV Suer.
NIeIMn MedIa Research. ..... .......

Pfotpm NIIWOI1l TIme (ET) .. c-. U.s.
1. O.J. Simpson Trial CNN Fri 5:3Op 5.t53 8.0 5.4
2. O.J. Simpson Trial CNN Wed 4:3Op un 7.t 4.8
3. O.J. Simpson Trial CNN Thu 5~ .~. 6.9 4.7"
4. O.J. Simpson Trial CNN Tue 5;OGp;..·....... ..7 4.5
5. O.J. Simpson Trial CNN Frf s.1qjl. ." 8.8 4.4-
6. O.J. Simpson Trial CNN Wed 4:fqr .~"f;c:.:u 4.3c.
7. O.J. Simpson Trial CNN Fri ~,.,> ~.' . ',;$.44.3
8. O.J. Simpson Trial c.- . Tue . ..... ... u,2~'
9. O.J. S' Trial CWf::· Wid .""Q~:':"Impson ,. ,<.". '.. . .,

10. O.J. Simpson Trial _U;,;,Fit 1 .
11. O.J. Simpson Trial .
12. O.J. Simpson Trial
13. O.J. Simpson Trial
14. O.J. Simpson Trial
15. O.J. S/mpeon Trial

".NIck
Nickelodeon this fa1J/WiDter will
debut its newest original animated
series, Hey Arnold!, about an
inner-city kid "with a creative
mind, an admirable nonchalance
and a gravity-defying hairdo."
Executive producer and creator is
Craig Barlett, whose credits
include Nickelodeon series
Rugrats and The Ren & Stimpy
Show.

........ HIOsIIow
NBC Today show anchor Bryant
Gumbel has signed to host a new
investigative sports magazine
show for Home Box Office. Real
Sports with Bryant Gumbel will
debut this April. Contributors
include senior correspondent Jim
Lampley and on-air personalities
James Brown, Frank Deford,
Larry Merchant and Sonja Step­
toe, writers Ira Berkow and
William Rhoden, and editorial
consultant Gary Myers. The show
will air four times in 1995.

_--------------PIlO8RAMINa--------- _
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WerId history
A&E Television Networks has
created a new international sales
development initiative, The Histo­
ry Channel International,
designed to engage international
media companies in launching
their own locally owned niche
channels focusing on historical
programing.

TClbuyshdo
w-er'sChoice
Top multiple system operator
Tele-Communications Inc. has
become a 10% owner in top pay­
per-view distributor Viewer's
Choice through the MSO's pur­
chase of TeleCable Corp. TO's
acquisition of TeleCable and its
equity position in Viewer's
Choice were fmalized on Jan. 26.
In other ownership shifts, Cox
Cable has increased its owner­
ship in Viewer's Choice to 20%
through its purchase of fellow
Viewer's Choice shareholder
Times Mirror Cable Television.

51E, TVN join forces
Michael Jay Solomon and his Solomon Intematlonal Enterprises (SIE)
have joined forces with Stu Levin and his TVN Entertainment to format
TVN Solomon International. The new company will offer pay-per-view
and pay television services and related delivery systems to countries
worldwide.

The venture will call upon the international relationships developed by
SIE, as well as its marketing and overseas programing capabilities, and
the technological expertise and direct-to-home knowledg'e gained by
TVN.

"TVN has pioneered the transmission of pay-per-view movies, sports
and concerts to the home," says Solomon. "SIE has deaIa under way
around the globe, and now with TVN in our camp, we will move even
faster to develop these foreign markets in partnership with experienced
local operators."

According to Levin, TVN has been looking for a partner to open the
international market. "I have known Michael Solomon for many years and
have admired his amazing track record, from Telepictures to Lortmar to
Warner Bros. I am very excited that we have now teamed up to develop
these foreign markets." .

With much of the domestic television industry making a slow transition
from analog technology to digital, the overseas market's lack of existing
structure will be an advantage, says Levin. "In many intematlonal markets
there is nothing there yet, so there is no burden with analog. (When we
open a market] it might be digital, analog or MMDS. It will depend on the
terrain, what systems might be in place or the partners we have in those
countries." Levin says. -

•



27. NBC SUndIIJ NII'It
MOYIe MICe of TIdee

11.6/1815. CBS SuncIIIy MOYIe­
The PI.. LeMon 14.0/21

11. MUlder, ..WI8te
15.3/23

(nr) AFC-NFC Pro Bowl
11.8120

9. Me IunlIIIy NIIIIt
... UMerSiele

15.4/24
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al

involved in production, except per­
haps as an equity partner. Our First
Amendment obligations do not per­
mit us to be gatekeepers in terms of
product itself."

By the end of the decade, Smith
says, Bell A_tic will have invested
another SII billion in fiber optics,
digital switcbinl and other ultrafast,
ultrahip-capacity technologies. _

FeD 20 1985 lINd ...... II

• Fox Lorber Associates picked up
the world rights to Selbo Film's
library of more than 50 hours of
series such as Circus Around the
World and several documentaries.

_ Tapestry International sold docu­
mentaries, including episodes of its
Nova series, to new French educa­
tional channel La Cinquieme. _

91......... 2.5/4
96. 1"heP-.t 'HolId 2.2/3
97. UnIIIip EYer AIW 1.7/3
97.MuIcIe 1.5/2

2.0/3
2.0/3

WIDfiBDA
8:00
8:30
9:00
9:30

WIEI('SAVGS

SIN TO DATE

PIIGMAIII1I8

den's TV4 and Finland's YLE.
• Germany's UFA Film and Televi­

sion and the Paramount Television
Group announced they will work
together on Star Command, a sci·fi
project to premiere on the new UPN
network as a two-hour film. It will be
the first U.S. series to be shot at Ger­
many's Babelsberg studio.

The company is working with Ital­
ian communications giant STET to
market interactive multimedia ser­
vices and is aggressively seeking
relationships with international stu­
dios, media companies and cable
companies. Says Smith: "We will
offer to producers the digitalization,
the billing, the interactivity, but it is
unlikely we will become directly

Ray Smith talks up video dialtone future

By Debra Johnson

channel PPV satellite TV network
transmitted in the U.S. via AT&T's
Telsw 303 satellite. Starting in Latin
America, the new company will mar­
ket PPV transmission technology
country by country. Solomon already
has established a holding company
with French pay TV group Canal+ to
launch pay channels in Chile and
Uruguay this August. Three more
services are scheduled to debut in
Mexico, Colombia and Peru in the
next two years.

On the programing front, SIE
signed a three-year output deal with
French broadcaster M6 for Latin
America. The deal encompasses pro­
graming such as TV movies and
miniseries that M6 distributes inter­
nationally. SIE, which is handling
worldwide sales for the $20 million
four-hour miniseries Catherine the
Great, also managed to sell the Ufa
Film and Television/Patrola Film co­
production to Spain's Antena 3, Swe-

Addressing the Monte Carlo TV
. festival's first "World Forum,"

Bell Atlantic Chairman/CEO
Ray Smith spoke of his video dial­
tone concept and his vision of the
superhighway future.

Currently, Bell Atlantic is testing
VDT in northern Virginia. The main­
frame computer, built by Oracle,
comprises 276 computers running
simultaneously. It has the capacity to
store 10,000 movies and serve up to
65,000 homes.

The four applications will be enter­
tainment, time-shifting, retail and
gaming. Entertainment and time­
shifting will,be offered this year, with
retail and gaming added in 1996.
Education, banking and health-care
information will be added later.

"We will be able to deliver a direct­
to-home quality system with twice
the capacity, and we will be able to
offer local programing that DTH
doesn't. There will be some competi­
tion, but we don't see it as a bad situ­
ation," Smith says.

Superhighway goes •

,
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6.0/10
4.9/8

59 0iII 10.1/15
76 fIJI ' 8.1/12
55 /CIlId 10.3/15
83 011 6.2/9

52. NBA A...... ca...
10.7/17

35. NBC Sundar NIlIItt
MoYIe IlItman htume

11.6/18

6.80 MInutaa 17.5/27

9. Munier, She Wrote
16.4/24

38. MIa USA PaIUnt
11.4/19

14. CBS SUndey Movle-A
Welton Weddlnl 14.7/22

72. CBS Specl"Mo~
SftlIInC Rivalry 8.4/13

SUNDAY
7:00 38. Am Fun tIM* 11.4/18
7:30 16. Am Fun tIM V1c114.3/22

8:00 40. Lola. CIMk 11.3/16
8:30

I---------~9:00
9'30 7. ABC Sundar NIIbt

. McMe-T_ JuatIce,
10:00 Part 1 17.1/26
10:30

AY
8:00
8'30 50. ABC WIde World of

. Sports Special Edition
9:00 10.8/18
9:30

I---------~
10:00 69. The MaNIla! 8.6/15
10:30

MONDAY
8:00 61. COIIch
8:30

9:00 40. ABC .... NI&M
9:30~ 11.3/17

10:00

DAY
8:00 40. Matlock
8:30

I-----------i
9:00 50. The Commlsh 10.8/16
9:30

10:001-----------1

10:30
AY

8:00 32.'-.Iy MIItIws 12.0/21
8:30 46. loy -... WId 11.0/19
9:00 44. Step ., Step 11.2/18
9:30 45....../Mr. C 11.1/18

10:00 29. 20/20 12.7/22
10:30

TUDDAY
8:00 23. All...... 13.4/21
8:30 25. Me -'13.2/20
9:00 5 1II1111VM"1t 19.6/28
9:30 3 lhIIr Ph 19.9/30

10:00 8. NYPD ...
10:30

AY
8:00 59. BehInd CIoHd Doors II
8:30 10.1/16
9:00 t11:55:i.RoIiiae;••iii,,;.I-r.14~.44:/i22~2
9:30 18.'" 13.7/21

10:00
10:30
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8:00 93. Marker
8:30
I-------~

9:00 95. The Wetcller
9:30

WIIK'S AYQ 4.1/8

SIN TO DATE 1.3/8

moved downmarket and is not the
one he set out to do. "We're in the
business ofentertainment-if I'm not
interesting for an hour, people won't
watch," he says.

But that "anything-goes" philoso­
phy is also a virtue in its own right,
says Springer. "This shOl' is one of
the last remnants of fret speech in
America," he says. "VIe have no
restrictions on subjects, only that it
has to be truthful and il has to be
interesting." _

.......tops41%
Promark TV Syndication's new TIN

""'h rail... crest
All American Television's syndi.
cated Baywatch action hour earned
a show-record 8.4 Nielsen gross
average audience rating for the
week of Feb. 6-12, topping the pre­
vious record of 8.2 set a week earn..
er. The shows have rivaled those of
Paramount Domestic Television's
top-rated action hour, Stal' Trek:
Deep Space Nine, in recent weeks.

which has been renamed Princen
Guinevere and Her Jewel AdventuRs.
Hasbro will hold worldwide master
toy rights to the show and Hallmark
worldwide rights for greeting cards,
paper party goods, gift wrap and
stickers. Princess will anchor
Bohbot's new Amazin' Adventula
n syndicated weekend kids block.
which launches in the fall.

WIIK'S AYGS 1.9/3

SIN TO DATE 2.0/3

91............... 2.1/3
97. The '-'t'Hood 2.1/3

9:00 99. .,.. Ever After 1.9/3
9:30 100. MuecIe 1.5/2

PEOPLE'. CHOICE:
..... ,., 1JtoIIdcM
........, otFfJ6. J3-J9

expected to rise to 88%-90% by fall.
The show has had 33 upgrades, main­
ly from late fringe to daytime time
periods, since the beginning of this
season.

However, outrageousness also has
brought some embarrassment. A Feb.
7 show featuring a husband confess­
ing to his wife that he had had an
affair with their babysitter turned out
to be a performance by actors who
duped the show.

Springer concedes the show has

taneous than Springer shows before
May, when show creator Burt
Dubrow began reworking the show
with new executive producer Richard
Dominick and new senior producer
Annette Grundy.

"Until I took over, this was a more
serious show," says Dominick. "We
had a show host with a lot of talents,
and we were presenting him in a very
straightforward manner. Now we get
guests and audience members who
are bubbling over with emotions, we
don't give Jerry too many prepared
questions and we see if we can make
it a good mix."

Episode titles tell much of the story.
Out are pre-May show topics: "Grand­
parents Raising Grandkids" and "I'm
Not a Disabled Man; I'm Just a Man."

This week's shows include "I Hate
My Lover's Sexy Job"; "Honey, I've
Got a Secret" (one guest admits to
infidelity), and a possible show fea­
turing guests who have inspired the
most hate mail confronted by those
who wrote the letters.

The show's success is helping
Multimedia sell it in more markets.
Springer was cleared in 84% of the
country in May, but that figure is

.. New york .......
Colwnbia TriStar Television Distri­
bution's low-rated, late-night syndi­
cated sketch comedy show, The
New:, will soon lose its Chris­
Craft/United clearance in New York
on WWOR-TV Secaucus, N.J. Colwn­
bia TriStar and Chris..craft contin­
ued to negotiate last week over
whether the other five large--market
Chris..craft stations that carry the
show would continue to ron it.
WWQIl-TV, wI!IidI airs the show at
midnight, willdrop it at the end of
March. crrooIIicials declined
omment. SeUoD-co-date through
Feb. 5, the show averaged a 1.6
Nielsen gross average audience
household rating.

...1Iot1dd..........
Bohbot Communications has named
Hubro and Hallmarlt Cards Inc. as
leading licensees for its new syndi­
cated kids show, Enchanted Camelot,

,..-------------PIlOClllAllING----- _



12. CBS SUndey Mov--.
The Silence of the I.atIlt.

15.7/25

13....., She WnIta
15.6/24

7:00 40. Ant Hm 11.1/20
7:30 20. AnI Fun Hm VId 13.4/22

8:00 35. lois. Clerk 11.3/18
8:30 1---------1
9:00
9'30 18. ABC Sund8y NIIht

. Movte Petrlot Gem..
10:00 13.9/22
10:30
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"By providing its own on camera talent and
by penetrating so many TV markets since it
started up in 1991, NWN is a true pioneer"

IRIlI SIrM}oIImtII, Now!mber 2, 199't

Tbe comp1efe and aIordlble TV wadten:asIing service with on-air talent via satellite.
Completely localized insert and full length weatbercasts. 65 stations strong and growtDs.

e.tI N'WN; 601-352-6673
NWN•••Your Virtual WeatherCenter

•
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T...""Fa"."gln'"1Dp 15blIIIic C8bIe programs for Itle week of Feb. 20-26, nnc.d by houMholda
tuning In. The cabIe-network ratIrIgI are percentages of the total hCIusehoIds eac:h network
I'NChea. The U.S. ratingB are percentages of the 95.4 mllllon households with TV se1a. Source:
NIeI8en Media ReIeerch. HHs. RetIng
Prognm Network TIme (ET) (000) C8bIe U.s.
1. O.J. Simpson Trial Coverags CNN Thu 6:OOp 4,821 7.5 5.1
2. O.J. Simpson Trisl Coversgs CNN Thu 5:3Op 4.117 6.4 4.3
3. O.J. Simpson TriBJ Coverage CNN Fri 6:00p 3.951 6.2 4.1
4. O.J. SimpBon Trial Coverage CNN Thu 7:00p 3,926 6.1 4.1
5. O.J. Simption TriBJ Coverags CNN Fri 7:3Op 3,869 6.0 4.1
6. O.J. Simpson TriBJ Coverage CNN Fri 5:3Op 3,843 6.0 4.0
7. O.J. Simpson TriBJ Coverage CNN Tho 5:00p 3,762 5.9 3.9
8. O.J. Simpson Trial Co\l8rsgs CNN Fri 7:00p 3,658 5.7 3.8
9. News Upc/Bte CNN Fri 6:1Op 3,448 5.4 3.6

10. O.J. Simpson TriBJ~ CIOI Fri 8._ 3,396 5.3 3.6
11. O.J. Simpson TrieJ CcMnIglt ~! .. , Wee.. 5:3Qp,.. 3,314 5.3 3.5
12. O.J. S/mptIOIl TrWeo.,.. ~. Fri5:OC!lt;·~; 5.2 3.5
13. O.J. Simpson TriBJ Co\oWll(ll' CNH' Tue5:3Or.f:,~.$.f.1t 5.2 3.5
14. O.J. Simpson Tria/Co..,. c... VMlI~OfJI5~,;;.""· 5.1 3.5
15. O.J. Simpson TriBJ eo-. c. Frt•.~3~ 5.1 3.4

>t:,',·,.;,· : .
Following are Itle 1Dp liYe pay C8bIe pogr8IM"..~"... by Itle rut-
ber of hau8eholds tuning in. Source: C8bIe bMecJeAillellrdt.
1. MovIe: 'Citizen x' 15.1
2. HCHIPsu/ Rodt1guez 9.9
3. Movie: 'On DesdIy Ground' 9.6
4. ResJ sex 11 .' ...... . . . $.9
5. R Simmons DefComed;- Jem~S!:e:1 .' . .-,

,',,'.. "'.~'~', I

8:00 92. Marker 3.3/5
8:301-- -.-1

9:00 95. The WlItcher 2.4/4
9:30

NOPL.'. CHOICE:......"" .....,
•• 1 ",,.......

WID'S AY8~__~~__----l
SIN TO DATE

.....lIe....... & c..... Mar 61995
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16. NBC SundIIy NICht
MovIe-Tom Cl8ncy'. 'Op
center,' hit 1 15.8/25

12. CBS SuncIey MovIe­
Children or the Duet, P8rt 1

16.6/26

59. ABC Sundey NIIht
MovIe DIIIICa with
WoIv.., Part 1 9.2/14

7:00 51. AlII,. HIlI VIII 10.4/18
7:30 28. Am Fun HIlI VId 12.1/19

8:00 49. lois Ii CI8rk 10.5/16 8. Murder, She Wrote 69. HlIQuMt DaY 8.2/12
8:30 I---------~1- 1_7_.6_/_2~7 1----------4 I-!~~~~~~~~
9:00
9:30

10:00
10:30

IUMI..../IHOW [PM4IIlAM RATING/IIWlIJ (nrlaNOT RANKED ·PRIMIIft TO!' TIN IHCIWS OF THI wax Aft IIIOWN ...
TU1MlOfI UNMllllllITIMlID AT lII.4 MIWON 1llIWm4CllDlI; TMIRII'llIIE ONI RATINU POINT .IQUIVA&.IIlT TO IM,llGO 1V....
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8:00 92.n.~..... 2.2/4
8:30 94. TIle P.-t'Hood 2.0/3

9:00 95. UnhIIp Ever Aftef 1.7/3
9:30 96, Muecle 1.3/2

'5 AVGS 2.0/3
SIN TO DATE 2.0/3------

8:00 88.M._
8:301-- --1

9:00 91. The Wlltcher
9:30

I---'"!"'!~--.....j
WEEK'S Ava I--__~~~--_I
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most effective defense, but such laws
were cited much more frequently by
print respondents (21.7%) than by
broadcast respondents (6.9%),

Although the survey shows that
news organizations challenging sub­
poenas tend to win, it says suGh vic­
tories come at a price. In some cases,
the cost impacts on budgets and curbs
newsgathering activities. _

, ~I{:·'·~
. '-~"",. ....,-

sat •
Sat 1.t1IIOP
sat 11:3Op
Sun ltOOp
Thu 91)()p

'Seinfeld' gets advisory councils
Columbia TriStar Television Distribution has formed a station advisory
council to consult on promotion for the fall 1995 off-network launch of
Seinteld. Heading the promotional effort will be independent marketing
executive Steve Sohmer. March 29-31 in Los Angeles. CTTD's marketing
executives will meet with Sohmer, who collaborated with CTTD on the
launch of Married... With Children. Designing Women and Who's the
Boss?, and the adVisory council, which will consist of about 20 general
managers, sales managers. program directors and promotion executives
from stations carrying the show. The campaign for Seinfeldwill be bigger
than past campaigns, says Senior Vice President of Marketing Bob Cook.
He cites the high price paid by affiliates for Seinfefd and the critical ac­
claim the show has generated as factors increasing the opportunities for
promotion of the strip. Even after the show's launch and rookie season,
CTTD likely will hold follow-up meetings with the advisory council's mem­
bers to help sustain the series' promotions, Cook says. -or

HBO
HBO
HBO
HBO
HBO

Following ate the top live pay cable programs for the periOd of Feb. 27-Mar. 5. ranktQ
number of hou8ehoId8 tuning In. Source: cable networks based on""""" Media

Top cable shows
Following are the top 15 basic cable programs for the week of Feb. V-Mar. 5. ranked by~'\'
holds tlJning in. The cable-netwofk ratings are percentages of the total hou8ehoIdB eecfi"
work reaches. Th& U.S. ratlnga are percentages of the 95.4 million households with .
Source: Nielsen MedIa Research. HH8.

Program Network TIrM (al! (000)

1. O.J. Simpson Trial Coverage CNN Tue 5:3Op 4,812
2. O.J. Simpson Trial Cove,. CNN' MoA~ 4,509
3. o.J. Simpson Trial CovetlfQt' CNN ·1~ 4,472
4. O.J. Simpson Trial Cove,... ctfi 4,321
5. O.J. Simpson Trial COverritJlJ;: CNN 5:3Op 4,274
6. o.J, Simpson Trial Covenlglf';' CNN _~ 5:OOp 4,099 6.3.
7. News Update CNl't. 1., 6:2Op 4,086 6.
8. o.J. SImpsonT.1it/1ICoverage CNN Men 7:3Op 4,061~. 6.
9. O,J.~ ..,~ CNN Tue 6:00p 4,038 6.

10. O.J. . 'CcMmIge CNN Thu 6:25p 3,98& 8.2:.;
11. Good Old TNT SUn 8:OOp 3.964 6.3 4
12. O.J. CNN Thu 5:00p 3,961 6.1~';

13. O.J. SImpson UpdiIttJ CNN Moo 6:00p 3.929 6.1
14. O.J. Simpson Trial CoIf8ntg8 CNN Tue 5:aop 3,812 5.~

14. O.J. SImpson Trial Cove1age CNN Tue 6:3Op 3,812 5.9

'------------.--------------'"

by the Reporters Committee for Free­
dom of the Press.

But the study also shows that when
subpoenaed news organizations chal­
lenge the summonses seeking out­
takes. footage. notes and other infor­
mation. they were likely to prevail
Judges quashed 81.2% of the chal
lenged subpoenas. the report says.

Overall. the number of subpoenas
Issued in 1993 was up 7% compared
with t991. according to the repon
issued last week by the Washington
based committee. The number of
subpoenas issued to broadcast sta I
tions tor the same two years rose 9(';. ! I
to 2.461. in 1993. The number ,\f i '
subpoenas issued to print news orga- ! I
nizations was up 2%. to 1.058.

Only 10% of the subpoenas issued news executive as saying many of the
in 1993 were challenged in court hy subpoenas his organization receives
news organizations. Editors ,r are for published material: "We tell
lawyers persuaded the issuing parties those lazy lawyers to go look up the
to voluntarily withdraw another 21', back issues in the public library."

The most frequently reported legal The second most successful legal
ground for a successful challenge to a ground for challenging subpoenas
subpoena (27%) was the availability was failure by the Issuer to show
of other sources for the infonnation. "sutflcient need" for the subpoena.
The survey quotes one Colorado Shield laws were cited as the third

,----

1. Movie: 'MBjor LeBgIJfJ II'
2. Boxing: Vaquez-Whitaker
3. Movie: 'Poetic JusIJce'
4. Movie: 'F..rless'

I I 5. Movie: 'No Contest'

~---------------PROGRAMING------ ~
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11.8/11
11.7/11

11.5/19
11.7/11

7:00 37. Am Fun HIlI VId 11.6/19 6.80 MInutea 18.1/29 76. Earth 2 7.4/12 88. TIle .... 1WlInder*
7:30 18. Am Fun Hm V1c113.8/22 3.4/6

8 '00 16. Mu ·, - w-. 57. _OM 8.9/14
. 47. Lola .. Clerk 10.3/16 IV> 55...eQuest DSY 9.2/14 -

8:30 1------------1 1-- l_4_.0_/2_1-j I----------j ~64~.11Ie~~CIIIo~-*~:_:_8'::'.-:4/~1~3:i
9:00 63........ w/CIIId 8.5/13
9:30 27. ABC Sunday NIIht 22. 21st Annu8I People'. 52. NBC Sunday NIIlM 85. __ GIlt 4.9/8

Movie-Whet About Bob?
10:00 12.7/21 Choice A.... 13.3/22 Movle-Cepe Fur 9.4/16
10:30

RANKING/SHOW [PROlIIIAM RAnNCl/IHAM:1 (...'-NOT RANKID '........ TOP TIIIIIHOWS OF THI Will( ARE IHOWIIIIN RID YaLOW lIfl'.__ OF....aD!'
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tion was the reason HBO gave for dis­
mantling VIN in eight of 10 markets,
including Los Angeles.

Benjamin says he has had talks
with potential telephone paruiers
about joining forces to offer ad­
vanced services in Los Angeles and
other markets. _

'TIde' shifts to san DIego
Production company FranklinlWaterman Entertainment will move produc­
tion of syndicated action hour High Tide from New Zealand to San Diego
if the action hour is green-lighted for a second season. The show, which
so far has been renewed by syndicator ACI in 42% of the country, is
switching continents to gain access to better production talent and guest
stars and because cost savings in New Zealand were not as great as
anticipated, says producer Steve Waterman. The show has added Stu
5eagal (Hunter, Renegade, Vanishing Son) as co-executive producer.
High Tide stars Rick Springfield and Yannick Bisson have signed exclu­
sive deals for the 1994-95 season with ACt -DT

Last call for 'Last call'
MeA TV has ceased production on its low-rated, syndicated late-night
panel discussion show Last Call. The show, executive-prodUCed by Bran­
don Tartikoff, will continue to run in national syndication through April 14.
MeA and Tartikoff said in a statement they are exploring a variety of
options to keep the show in production, including cable distribution, new
production sites and "new creative elements."

Welcome Channel.
However, it could be a short-lived

victory for the Welcome Channel and
other services like it, which soon will
face competition from big-budget
hotel room interactive services being
rolled out by telcos such as US West
and Bell Atlantic. That new competi-

By D8VId Tobenkln

Welcome has
deerer field

HBO's decision to scale back its
video visitor-information ser­
vices in hotel rooms nationally

by April 30 (BROADCASTING & CABLE,
March 13) was a major victory for a
small rival service launched three
years ago in Los Angeles.

Despite having only a fraction of the
resources of HBO's Visitor Informa­
tion Network (VIN), the Welcome
Channel was able to fend off a chal­
lenge by VIN. In Los Angeles, after
nearly two years of competition, VIN
is in 13 hotels with about 2,900 rooms,
while the Welcome Channel is carried
in 80 hotels with 30,000 rooms.

"When we heard they were coming
into the market we were understand­
ably nervous, but we focused on
quality product and quality service,"
says Mark Benjamin, president and
co-founder of the Los Angeles-based

HIts. RIlIng
PnJgnm Networt TIme(ET) (000) Cable u.s.

1. O.J. Simpson Trial Coverage CNN Thu 5:3Op 4,423 6.8 4.6
2. O.J. Simpson Trial Coverage CNN Thu 6:00p 4,102 6.4 4.3
3. O.J. Simpson Trial Coverage CNN Thu 5:00p 4,027 6.2 4.2
4. o.J. Simpson Trial Coverage CNN Wed 5:30p 3,927 6.1 4.1
5. O.J. Simpson Trial Coverage CNN Fri 3:00p 3,858 6.0 4.0
6. o.J. Simpson Trial Coverage CNN Wed 6:00p 3.817 5.9 4.0
7.0.J. Simpson Trial Coverage CNN Wed 5:00p 3,625 5.6 3.8
8. O.J. Simpson Trial Coverage CNN Fri 2:00p 3,486 5.4 3.7
9. O.J. Simpson Trial Coverage CNN Tue 5:30p 3.374 5.2 3.5

10. O.J. Simpson Trial Coverage CNN Tue 6:00p 3,321 5.1 3.5
11. O.J. Simpson Trial Coverage CNN Mon 5:30p 3,294 5.1 3.5
12. o.J. Simpson Trial Coverage CNN Mon 6:00p 3,236 5.0 3.4
13. O.J. Simpson Trial Coverage CNN Thu 2:00p 3,207 5.0 3.4
14. O.J. Simpson Trial Coverage CNN Fri 1:45p 3,110 4.8 3.3
15.0.J. TriaJ CNN Wed 2:00 3,098 4.8 3.2

8:00 98. ,.......-. 2.1/3

8:30 98. lite.... 'Hood 2.1/3
1. Movie: 'Blue Chips' HBO Sat' a:oop 3,142 14.2 3.3 9:00 100. UnhIip EYer After 1.9/3
2. Movie: 'Judicial Consent' HBG Sun a:oop 2,998 13.6 3.1 9:30 101."" 1.5/2
3. Boxing: BoWfr-Hide HBG Sat 10:00p 2,721 12.3 2.9 WIIK'SAVI 1.1/3
4. Movie: 'Major League /I' HBG Tue a:oop 2,478 11.2 2.6 SIN TO DATI 2.0/3
5. Movie: 'No Contest' HBO Sat 12:048 2,236 10.1 2.3 SOUIlCa: .........1IUUIlCIl

• Mar201995 .............
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6.6/1088. Earth 2

23. NK ........ NIIId
MovIe In the LIlIa '" o.tr:
KIIInapplMI 12.0/20

31. CBS Sunday Mow.-
Youl1l at H.art 11.0/18

11. Murder, She Wrote
14.2/22

33. ABC Sunday NIIht
MoYte-Far and Away,
Part 1 10.9/18

31. Am Fun Hm VId 11.0/20
15. Am Fun Hm VId 13.0/22

22. LoIs. Clark 12.2/19

7:00
7:30
8:00
8:30

~---------i9:00
9:30

10:00
10:30
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For details. contact:
Jack Carey, Director

Production and Broadcast Services
HBO Communication Center

(516) 361-8200

'LaserDisc
R E COR DIN G

It'sqWck, ~seasy
and itdoesn't cost an ann and a leg.

At theHDO C.....unicadoos Center, our Recordable
Laser Disc system can make your high-resolution laser disc
masters and low-volume dU:Qlicateson the spot.
Corporate and product demos, trade-show presentations.
educational, training and sales videodiscs will come out laser-sharp.
And you can count on RIO's usual high standards of quality.

•

HHI. RItIIIt
PrItrIJII NttwoItI Time (ET) (-) Cibit U.S.

1. O.J. Simpeon Tn.J Coverage CNN Man 5:3Op 5,316 8.2 5.6
2. O.J. Simpson Trial Coverage CNN Tue 5:30p 4,862 7.5 5.1
3. O.J. Simpson Trial Coverage CNN Mon 5:00p 4,688 7.3 4.9
4. O.J. Simpson Trial Coverage CNN Tue 5:00p 4,660 7.2 4.9
5. O.J. Simpson Trial Coverage CNN Wed 5:3Op 4,395 6.8 4.6
6. O.J. Simpson Trial Coverage CNN Thu 5:30p 4,181 6.5 4.4 8:00
7. O.J. Simpson Trial Cowtage CNN Wed 5:00p 3,982 6.2 4.2 94.Mn.

8:30
8. O.J. Simpson Trial Coverage CNN Thu 5:00p 3,930 6.1 4.1 9:00
9. O.J. Simpson Trial Coverage CNN Man 3:00p 3,808 5.9 4.0 95. The Wlltcller

10. O.J. Simpson Trial Coverage CNN Mon 2:00p 3,783 5.9 4.0
9:30

11. O.J. Simpson Trial Coverage CNN Wed 1:00p 3,6n 5.7 3.9
_'SAW
_M0A1I

12. O.J. Simpson Trial Coverage CNN Tue 1:00p 3,635 5.6 3.8
13. O.J. Simpson Trial Coverage CNN Tue 4:3Op 3,629 5.6 3.8
14. O.J. Simpson Trial Coverage CNN Wed 2:00p 3,611 5.6 3.8
15. USA 7: 3. 5.6 3.8

1. Movie: 'In Pursuit of Honor' HBO Sat 8:00p 2,466 11.2 2.6
2. Movie: 'The Stranger' HBO Thu 9:00p 2,167 9.8 2.3
3. Movie: 'Rising Sun' HBO Mon 8:OOp 2,135 9.7 2.2
4. Boxing: JoneFrByrd HBO Sat 10:00p 2,104 9.5 2.2
5. Movie: 'Blue Chips' HBO Tue 8:00p 2,094 9.5 2.2

•
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8. 80 MtnIMe 16.9/28

85. CBS Sunday Movte-My
Ikotber'. Keeper 6.3/11

11. MunIer, SIIe WIOte
14.3/22

47. Am,. Hm VIII 9.4/17

28. Am Fun Hm VId 11.8/20

37. lois. CIIIfk 10.8/17

19. ABC SUndIIy NIIht
MovIe Betrayed: A Story of
TIne Women 13.2/22

7:00
7:30
8:00
8:30

1---------1
9:00
9:30

10:00
10:30

26. ,..., .... 12.1/22

8:30 27. lor~ WId 12.0/21
9:00 22. Step By Step 12.5/22

9:30 33. On OUr Own 11.3/20

10:00 11. 20/20 14.3/27
10:30
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1. Mn.: 'My G1t12' ..IOM:
2. Movie: 'The Stranger' HBO Tue 10:00p 2,126 9.6
3• •_'~.',- ,,---., H~.•....'•.'.Ir'''-' ,fA1ftV"" ,...~- ~. ..'li......-,.••. J_ .
4. Movie: 'Point of No Retum' HBO Sat 11:00p 1,n1 8.0
5. HBO Com: 1996 Youn, eom.ar...

HHI. RlUna
P1'ItrIm NetwOl'k nme(ET) (081) Cabl, U.S.

1.0.J.~ TrlaJCcw8I'age CNN Thu 5:3Op 4,795 7.4 5.0
2. O.J. Simpson Tria' Coverage CNN Tue 5:30p 4,665 7.2 4.9
3. O.J. SJtry»on TrlaJ C<Mnge CNN Wed S:3Op 4,661 7.2 4.9
4. O.J. Simpson Trial Coverage CNN Wed 6:00p 4,575 7.1 4.8
5.0.J. SImpeon Trial CovenIge CNN W«t 5:00p 4,322 6.7 4.5
6. O.J. Simpson Tria' Coverage CNN Thu 6:00p 4,215 6.5 4.4
7. O.J. Simpeon TI1III Coverage CNN Tue 5:OOp 4,1. 6.5 4.4

II8. O.J. Simpson Tria' Coverage CNN Mon 6:00p 4.104 6.4 4.3
9. O.J. Simpson TtW CownIge Ct« Tue 6:OOp 4,087 6.3 4.3

10. O.J. Simpson Tria' Coverage CNN Thu 5:00p 4,On 6.3 4.3
11. O.J. SImpeon TfW CownrQf C. ... ..~ 4,fYB. R 4.2
12. O.J. Simpson Tria' Coverage CNN Thu 1:00p 3,959 6.1 4.1
13. O.J. SImpeon TrW Cownge ~. ;t~~.• '.J.!IiIA<, ..cO '. ·:U. 4.1'
14. O.J. Simpson Tria' Coverage CNN Wed 2:00p 3,789 5.9 4.0
11.0.J.. 7i .. "....

household rating, but up among
younger women.

Donahue continued to slide in
early fringe: down 20% in household
rating, to a 4.4/14, and down 30% in
women 18-34 and 18-49.

In daytime, Regis &: Kathie Lee re­
mained the top talker, with a 5.7/25,
although the show had a 16% ratings
decline among women 18-34 and a
9% dip in rating for women 18-49.

Jerry Springer climbed dramatical­
ly, up 31 % in household rating and
into second place among daytime
talk shows. Its rating among women
18-34 more than doubled, to a 4.3.
while its rating with women 18-49
rose 80%, to a 3.6.

Also showing signs of life in day­
time was Rolonda. The show was
sixth in households among the day­
time talkers. but showed a 50% hike
among women 18-34 and a 32% gain
in women 18-49.

Sally Jessy was third in daytime,
with a 4.3/17. basically flat in house­
holds. followed by Maury Povich
(4.2/16; down 11 % in household rat­
ing) and Donahue (3.9/17; also down
11%). •
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News mags sillPUlSUing OJ.
By David Tobenkln

Syndicated news magazine shows
piled on the OJ. Simpson cov­
erage in the February sweeps

and watched ratings drop from a year
ago. Still, they vow to continue and,
in the case of A Current Affair, in­
crease Simpson coverage.

"We think the OJ. trial can use a
new and more comprehensive ap­
proach," says Peter Faiman, president
of production for ACA producer and
syndicator Twentieth Television.
During the next several weeks, the
strip will begin focusing almost
exclusively on the OJ. case, with 60­
70 staffers devoted to the case and
many resources of the New York­
based show moved to Los Angeles.

Executives at King World's Inside
Edition and American Journal, Para­
mount's Hard Copy and Entertain­
ment Tonight said they too had no
plans to scale back coverage.

"We've monitored the ratings and
we think despite the polls finding that

2.4/4

97.n...,.....
8! 96. n."'-It 'Hood
9:00 98. UnIuIp Iv.- After

9: 99.~"

_.. 1.7/3

_10 1.9/3____-.uRCH

34

people are tired of the trial, people
are highly interested in the case,"
says Sheila Sitomer, an executive
producer of Inside Edition and Amer.
ican Journal who estimates that
three-quarters of the episodes of
Inside Edition have led with Simpson
coverage since the trial began.
"Because Court TV and CNN show
gavel-to-gavel coverage, we've tried
to take a step back from the case and
ask where we are going and how all
the pieces fit together."

That comes despite the ratings de.
clines and the opinion of station reps
and other, outside observers that they
should scale back their coverage.

"If viewers are really interested in
the Simpson case, they are watching
it on stations that are delivering live
coverage or on CNN or Court TV­
not on these syndicated shows," says
Bill Carroll, vice president, director
of programing, at Katz. "Tbese
shows should differentiate them·
selves by emphasizing other stuff
besides O.J."

'-------------------------------, Warner Bros.' Extra. however, may

scale back its coverage, says Executive
Producer David Nuell. "I tbink you
will see OJ. stories surfacing acc0rd­
ing to the value of the story to the cue
or when we can provide somethiDI
different than the network news:' _

...... --------PROGRAMING- -.
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29. NlICilll.i.;;
Mcml .aa'.... 12...1

('~.'
27. ca SUndIIyMo~
The Other Woman 11.9/20

14. MurW, .... wrote
14.3/22

24. ABC Sunday NIIht
MoYle-Sleep, Baby, Sleep

12.0120

39. Am Fun 11m VIII 10.5/19
21. Am Fun Hm VIII 12.3/21

24. LoIs. Clark 12.0/19

7:00
7:30
8:00
8:30
~-------~9:00

9:30
10:00
10:30
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8:00 86. Sur TNk: V0YlC8l'
8:30 4.5/7

9:00 89. PIC sty 2.2/3
9:30 93. -. 1.9/3

8:00 88. MMker 3.5/6
8:30'
I--------~

9:00 91. The W.cher 2.1/3
9:30....-~~P--....,
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For details, contact:
Jack Carey, DUector

Production and Broadcast Services
HBO Communication Center

(516) 361-8200

• ~Ea~~r; Pi~~
It'squick, tt'seasy

and itdoesn't cost an arm and ales

At theRBO Communications Center, our Recordable
Laser Disc system can make your high-resolution laser disc
masters and low-volumedu~licates on the spot.
Corporate and product demos, trade-show presentations,
educational, training and sales videodiscs will come out laser-sharp.
And you can count on HBO's usual high standards of quaUty.
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62. IMQuMt DIY 7.2/12

31. NBC ......, NIIht
Mov!e--I*ItIl ••a.........

11.6/19

23. CBS......., McM.-
FI'Ienda lit L.-t 12.8/21

18. Mulder. She Wrote
13.5/22

SO, Am ,. HnI VIII 8.6/17

36. Am Fun HIlI VIII 10.7/20

36. lois • Clark 10.7/18

40. ABC SUndIIy NI&ht
MovIe---8oomenI

10.4/17

7:00 I-= ~~~~~~~~.-r.-

7:30
8:00
8:30
9:00 I----------l
9:30

10:00
10:30
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